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Mobile has shifted consumption habits
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It's about marrying:

o Inventory

Technology

Data & Insights
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Use real-time data to
identify the most
important moments

M

Regularly analyze
audience, creative &
media insights

Google Confidential & Proprietary



Merge your organized data and build custom audiences

First party data

Google data

Third party data
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Our cross-device graph ensures reach, accuracy and user privacy
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Think
0

What did they think as
a result?

Did they take action or
purchase as a result?
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